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ON 5 MAY, THE GALLERY WOS OPENED A NEW  

EXHIBITION, PICASSO & FRIENDS. THE EXHIBITION  

SHINES THE LIGHT ON PICASSO’S WORK IN  

CONNECTION WITH A CIRCLE OF OTHER OUTSTANDING 

ARTISTIC PERSONALITIES. TO WHAT EXTENT DOES THE 

PRINCIPLE OF “INDIVIDUALITY AND MUTUALITY” ALSO 

APPLY TO THE FINANCE SECTOR?  

MARKUS WINTSCH: As our client base gets younger, the 

more important the team approach to customer service  

becomes for us as a financial boutique. Today, flexible advisory 

approaches are needed from different people with different 

know-how, strengths and weaknesses. In the past, you could 

cover all bases with a one-man or one-woman show – one  

Picasso, if you will. But growing specialisation has massively 

changed the game over the last ten years. Nowadays, no one 

person can know everything, or provide all services. It always 

takes a strong team. 

In the Picasso & Friends exhibition, it is the ‘friends’ who are 

the team. At swisspartners, we not only need friends from 

within our own ranks, but also friends from outside the  

company. 
IS OUR INTERPRETATION OF THE PICASSO & FRIENDS EXHIBITION AT THE  

GALLERY WOS ACCURATE? 

CLAUDIUS OCHSNER: Picasso was, of course, an outstanding personality. Together 

with Georges Braques and Juan Gris, he founded Cubism. But if his circle of friends – 

other artists who were also productive at the time – had not taken up the movement, 

it would have remained a flash in the pan. Only together with his friends could someone 

like Picasso become a person who influenced generations of artists. 

In the other direction, his friends also influenced Picasso’s own work. He too took up 

elements from other artists and reinterpreted them. A good artist doesn’t live and work 

in isolation from the outside world. He or she goes out to see, hear, read and visit  

exhibitions. The result is either a poor impression of the collected elements – or some-

thing brilliant. In Picasso’s case, it was the latter. 

WHICH ART MOVEMENT OR ARTIST HAS SHAPED AND 

INSPIRED YOU MOST OVER THE YEARS? 

CLAUDIUS OCHSNER: Paul Cézanne never fails to fascinate 

me as an artist. He is one of the founders of modernism,  

redefined the artistic eye for detail, played with light and  

shadow, left unfinished works that as far as he was concerned 

were finished, and anticipated Cubism and abstraction.  

Without him, 20th century art would simply not have happened. 

DANIEL WAHRENBERGER: My background is in contempo-

rary art, as you know, and I have always actively worked with 

artists and also coached them. After we merged our two  

galleries, for example, I discovered modernist cynicism for 

myself. Committing to a single art movement would definitely 

be too narrow. At some point, you embark on your own ‘art 

journey’, and that ends up resembling a tree that branches 

out in all sorts of directions, again and again. There is always 

something new to discover, but everything goes back to the 

same roots. 

SIMONE TÖLLNER: My roots without question are drawn 

from the old masters. At the same time, out there in the  

fringes, there are many artists that I admire very much. But 

the common thread that has followed me through my entire 

life is figurative art. I am fascinated by art that depicts, or that 

completely distorts reality. At home, I have lots of portraits 

and full-length works – I like to surround myself with people 

and faces. I live with my ‘friends’ on the canvases and am 

happy in their company. 

MARKUS WINTSCH: When collecting, I focus on modern art, 

which is atypical for the finance sector. An important factor 

for me is to know the artists personally. For example, I have 

acquired 50 artworks from one artist, because supporting the 

livelihood of this artist and his family is a project close to my 

heart. I also love large-format paintings and value harmo-

nious colours. Art has to flow as part of the contextual  

environment – the frame, the surroundings and the people 

who live there. 

WOULD YOU DESCRIBE YOURSELF AS CREATIVE? 

DANIEL WAHRENBERGER: We are not short on creativity. 

The important thing is to channel it in an organised way. 

When you own a gallery and deal with different artists, art 

movements, projects, art fairs and so forth on a daily basis, 

creativity just flows of its own accord. It is important to find a 

common thread while staying open to new projects, such as 

with swisspartners. 

CLAUDIUS OCHSNER: Another facet of creativity is that we 

seek creative financing solutions for collectors who would like 

to buy something but do not have enough money at that  

moment. 

SIMONE TÖLLNER: Sure I’m creative, or I wouldn’t be where 

I am today. I might not create art as such in the way that an 

artist does, but I always try and find creative solutions. 

MARKUS WINTSCH: I like to bring my creativity to bear in 

the interior and exterior of investment properties – that’s my 

passion. Creativity is particularly needed in the property 

sector because buildings are often so monotonous. When it 

comes to the interior design of our offices, though, I’m happy 

to leave the creativity to Simone Töllner and Vanessa Burkart 

(Head Human Relations). They do a great job here on their 

own! I look forward to finally getting back together in person 

with the swisspartners team and harnessing our mutual  

inspiration in our redesigned premises.

MORE ABOUT  
THE GALLERY WOS: 
galerie-wos.com/en

At some point, you embark on your 
own ‘art journey’, and that ends up  
resembling a tree that branches out  
in all sorts of directions,  
again and again.”    
Daniel Wahrenberger

„

Art has to flow as part  
of the contextual  
environment – the  
frame, the surroundings 
and the people who live 
there.”              Markus Wintsch

„

Claudius Ochsner, Daniel Wahrenberger,  
Thomas Schafflützel (left to to right)
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Bernhard Schürmann  
describes himself with a quote attributed to 

Confucius: “To get to the source, you need to 

swim against the current.” Having been with 

swisspartners for 25 years, he is one of the 

longest-standing members of the team. As 

well as being an expert in asset management, 

Bernhard has always had a great interest in 

the arts and culture. 

He began his education with a commercial 

apprenticeship at Union Bank of Switzerland 

in Lucerne. Subsequently, he completed his 

secondary schooling at the Cantonal school 

of Lucerne. To finance his studies at the  

University of Zurich, he taught part-time at a 

commercial school in Lucerne – characterwise 

a major challenge for him, as he says today. 

After completing his studies, he took his first 

steps in asset management at Privatbank 

und Verwaltungsgesellschaft in Zurich (a part 

of the Schmidheiny Group) and spent a year 

in New York for training and further education. 

The Schmidheiny family was very fond of art 

and he had the privilege of being present 

when Alexander Schmidheiny built up his 

large collection of works by American pop  

artists. 

Later, Bernhard was appointed Director of  

the group’s publicly listed Allgemeine Finanz-

gesellschaft. Then followed ten years at  

Cantrade Privatbank as a relationship manager 

and curator of the bank’s art collection.  

Finally, he joined swisspartners, together 

with some of his colleagues from Cantrade 

Privatbank. In advising clients, Bernhard has 

always believed the saying “If the client is 

happy, then the relationship manager is 

happy,” pointing out that happiness is the 

only thing that doubles when you share it. 

WHO IS?

5 QUESTIONS TO BERNHARD SCHÜRMANN

BERNHARD  
SCHÜRMANN 
 

Partner   

bernhard.schuermann@swisspartners.com

WHAT’S THE BEST THING YOU HAVE TO GIVE AT  

SWISSPARTNERS? 

The network that I have built up over the years. I might be a bit of an 

individualist, but I have always enjoyed networking. I was on the 

Board of Directors of Private Equity Holding for a number of years. 

That gave me the opportunity to forge contacts with interesting people 

and companies from fields such as medicine and engineering. I also 

look after a number of clients from the arts and culture sector, which 

lets me combine my hobby with my profession. 

 

WHAT IS YOUR GREATEST STRENGTH?  

The fact that I have been able to retain almost all of my clients over 

the last 25 years. I’m not a one-size-fits-all relationship manager and 

have always looked after clients and their portfolios personally. Client 

service in my mind encompasses comprehensive support for all  

situations and problems.  

 

WHAT DOES ART MEAN TO YOU? 

I appreciate beautiful things and I especially love collecting art. But I 

have never fallen for the mainstream. I own works of art from  

classical modernism, Swiss art, as well as works by internationally 

renowned artists (including China). One of my best friends, a major 

collector of Chinese art, is a constant source of inspiration for me. I 

have never sold any of the works in my collection. For me, art is not 

a financial investment, but is something close to my heart. 

 

WHAT KEEPS YOU YOUNG? 

My family, sports and culture. I work out once a week with a personal 

yoga instructor and play tennis (doubles only nowadays) as well as 

golf. Aside from that, I am passionately involved in a cultural foundation 

and sit on the advisory board of an international art collection. 

 

WHERE DO YOU SEE THE BRIDGE BETWEEN THE ARTS AND THE 

WORLD OF FINANCE? 

Both areas need serious, competent analysis and advice. Because no 

one person can do everything and know everything themselves, good 

contacts and networks are indispensable. 

 

Interview by Simone Töllner. 

A COMPANY IS ONLY AS GOOD AS ITS 

EMPLOYEES. IN THIS COLUMN, WE 

PRESENT TALENTED MEMBERS OF 

THE SWISSPARTNERS TEAM.

Bernhard Schürmann (right) and Simone  
Töllner with a sculpture by Swiss artist  
Ludwig Stocker. 
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